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ENGLISH VERSION

Instructions :

(1) All the questions are compulsory.

(2) Figures at the right side indicate marks of each question.

What is Integrated Marketing Communication ?
Explain its importance and components in detail.

OR

Explain how to create and maintain brand relationship
with customers ?

Explain the meaning of Brand Equity and discuss its
components in detail.

OR

What is a Brand, Branding and Brand Management ?
Explain various types of Brands and the essential features
of a successful brand.

What 1s Internal Marketing ? Explain its importance
and scope.

OR

Define Sales Promotion and state the various objectives
of sales promotion.

Explain the meaning of Market Segmentation and
discuss the bases of Segmenting Consumer Markets.

OR

Explain various types of Marketing Communication
Media with advantages and limitations of each.
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